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Study on Students’ Sense of Place Around High-Tech Park:
A Case of Investigation in Zhangjiang and Zizhu Park
CHEN Junryan, CHEN Dan, LONG Ding-jiang, ZHUO Fang-yong

(The Institute of Innovation &.the Center for Modern Chinese City Studies, East China Normal University,Shanghai 200241, China)

Abstract: This paper mainly investigated the sense of place of the students who study in colleges around high-tech park, which promote the re-
search in field of sense of place. The paper holds that fast maturing and brand effect of high-tech park are benefit for the cultivation of sense of
place. In the multi-levels of sense of place, moreover, place identity plays more role in sense of place than place attachment when explaining the is-
sue of high-tech park, and place identity is more significant in research.

Key words: sense of place;place identity; high-tech park
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