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(1)So partnering with Taiwan means you can be sure you get nothing but the
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(5)So partnering with Taiwan means you can be sure you get nothing but the
very best.(fo & B S EARERFIFRRAMNG , —TRBIFH, )

(6)There is no doubt Taiwan's IT industry contributes a great deal in making
the PC more attractive and more affordable.( 4 IT T £ XL FEEANAA® B L
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(7)The symbol of excellence means you can be sure of a product’s market
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BYE &), B FHEEA/NSF “bring the world closer to you” (GEHE R TR , [B 0¥ B i SM %
“TAIWAN bring the world closer to you”( GBI FH HR ).

GBS BITER, P RHREERE R ER, THA E83CF “TAIWAN EXCELLENCE”,
HTFTmAER/NSF “providing a better life for everyone. Welcome TAIPEI cycle show.” (R4
TARBELFRETE WAk GBI ER, ), R ERE S S “TAIWAN providing a better



life for everyone” (RS AN ARMEFLFHIER),

RINEAGE S EEXF"RIEREFTLRARR, WX E A £ F EH
“TAIWAN EXCELLENCE”, A& & HAKEM “IT’S VERY WELL MADE IN TAI-
WAN” “INNOVATIVE TAIWAN” “bring the world closer to you” “providing a better life for
everyone. Welcome TAIPEI cycle show.”
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