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Abstract As the apology behavior extends from the private field to public
sphere the object and subject of the apology time reason and purpose become
more and more complex and diversified. when the government must be responsi—
ble for its wrong behavior the public pay more and more attention to the external
performance of the apology subject instead of trying to figure out the inner feeling
of the apology subject in the private field. Apology behavior contains morality
paradox reputation paradox humility paradox emotion paradox time paradox

frequency paradox identity paradox responsibility paradox and attribution para—
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dox. These paradoxes have a direct impact on the affirmation of the responsible
person in the hierarchy and also influence the judgment of the public on the gov—
ernment apology behavior.
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