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Production of Space and Identity in Traditional Village Tourism Destination
— A Case Study of Luxiang Traditional Village in Suzhou City
ZHANG Ji —xian ZUO Di SONG Zhi —xian WEN Yin - zi
( School of Urban and Regional Science East China Normal University Shanghai 200062 China)

Abstract: This paper adopted the research methods of participation observation and in — depth interviews to analyze the production
of multi — dimensional space and the tendency of multi — subject identity in Luxiang Village. The results showed that: In the physical
space of Luxiang Village the capital contributed to the formation of landscape space and service space the social space presented the
characteristics of weak community connection and multifarious development subjects the cultural space appeared a complex cultural
space with diversified functions. In view of the production of space in Luxiang Village developers some tourists and residents who par—
ticipated in tourism development showed the tendency of structuralism identity while the other tourists and residents who had not partic—
ipated in tourism development showed a tendency of humanistic identity. The key was effectively guiding residents to participate in
tourism development deepening local culture and coordinating social relations among multiple subjects to improve the vitality of tourism
development and maintaining coordinated and healthy development in Luxiang Village.
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