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[Abstract] In the mid and late twentieth Century un—

der the impetus of "cultural turn" and "spatial turn" the con—
struction of consumption space and cultural research have be—
come the research focus of new cultural geography. In the post —
modern consumption society characterized by symbols and aes—
thetics culture has gradually become an important means of
constructing consumption space for bars restaurants cafes and
bookstores. Taking Librairie Avant — grade as an example we
research on the production and construction of its space and con—
sumers’ perception and identity by qualitative research meth—
ods. It is found that the operators use various local landscapes
and cultural symbols to shape the Librairie Avant — grade into a
cultural consumption space with local and simple features. Con—
sumers realized the functional identity of physical space by sens—
ing the physical space’ s environmental design and atmosphere
construction  and realized the recognition of local culture
through the local culture embodied in the goods and realized the
group’ s identification with common emotions and psychology
through bookstore operators service providers and other con-
sumers.
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